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Service Management | Services Marketing Series l 9Hyper-Personalization is currently considered THE leading buzzword in digital marketing. But 
how does this form of communication affect digital customer behavior? This book provides 
evidence-based answers and introduces a validated measurement model for Hyper-Persona-
lization in e-commerce. Drawing on literature analysis, qualitative interviews, and quantitative 
studies, Hyper-Personalization is systematically conceptualized and empirically tested for the 
first time. The results show that it increases perceived usefulness, persuasion, and emotional 
attachment - without triggering reactance. Based on these findings, the book addresses both 
researchers and practitioners in digital marketing.
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